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YELLOW WHITE

100C 20M QY 0K
Pantone 1235C
255R /203G / 88
#f cb08

0C OM OM 0K
PANTONE WHITE
225R/ 255G / 2558
#FF FF FF

Gl

South Africans Network

Co-branding
OVERVIEW

A brand is more than just a logo. ORANGE

It consists of a number of elements which
come together to form our visual language.
These elements include, but are not limited
to, photographic

style, colours, typography and tone of
voice. The guidelines set out in this manual
should be strictly complied with to ensure Primary Typeface - Mundo Sans
a consistently distinctive image for Global

South Africans Network.

0C 70M 100Y 0K
Pantone 716C
243R/112G/33B
#F36f21

Imagery

Mundo Sans Light
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Mundo Sans Medium
abcdefghijklmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Mundo Sans Bold
abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

AL SOUTH AFRICAN NETWORK CORPORATE IDENTITY GUIDELINES | VISUA ANGUAGE | JULY 20



CORPORATE

PRIMARY LOGO

A logo forms the centre point of a brand
and is highly instrumental in how a brand
is recognised and perceived by its audience.

On the primary brand the Global South
Arican logo comprises two main design
elements, i.e. the symbol and logo type.
The symbol and the logo type should
always appear together.

Itis vital to be consistent with this
application and never to display the logo in
configurations other than those shown in this
manual.

Primary identity on white

GLS AL

South Africans Network

Primary identity on black background Primary identity on colour background

@B

South Africans Network South Africans Network
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Figure 1 Figure 2

GLOBAL SOUTH AFRICAN NETWORK CORPORATE IDENTITY GUIDELINES | VISUAL LANGUAGE | JULY 2020



co RPO RATE Co-branding lock up
IDENTITY
GUIDELINES o o

ASIC ELEMENTS

>

South ﬁfri%s Networ Inspiring new ways
% %

CO-BRANDING WITH BSA

When the Global South Africans Network
logo and the Brand South Africa logo appear Co-branding in layout
on the same communication, the logos

will be seperated by the width of the Earth
Symbol from the GSA logo, and will line up at
the bottom and top with each other to reach
the balance between the logos.

%
ADLI aOES IN ' HEADLINE GOES IN
%H S AREA. THIS AREA.
BHEADLINE GOES HERE NOT|LONG SUBHEADLINE GOES HERE NOT LONG.

dictum.
visit globalsouthafricans.com

South Africans Network npona e
74

GLC AL B GLO AL B
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CO-BRANDING
WITH OTHER BRANDS

When the Global South Africans Network
logo and the another brand's logo appear on
the same communication, the other brands'
logo will be placed in the left corner and the
Global South African Network logo will be

in the far right corner, and will line up at the
bottom and top with each other to reach the
balance between the logos.

Co-branding lock up

er brands' logo to be placed

the left of the layout

O siton far right o

e layo

7B

CRICKET

SOUTH AFRICA

Co-branding in layout

7 77
ADLI GOE HEADLINE GOES IN
!N THIS AREA. THIS AREA.
jﬁHEAE LINE GOES HERE NOT LONG SUBHEADLINE GOES HERE NOT LONG.
7 Cltos00 203000 1 apasnhaticans.com
@ GLG AL @ GI& AL
3 SOUTH AFRICAN N ORPO DENTITY DELINES ‘ VIS ULy
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s South A//' /c )/s)‘l /e}}/}%k W

CO-BRANDING WITH MORE
THAN ONE OTHER BRAND

When the Global South Africans Network
logo and brand South Africa logo and the Co-branding in layout
another brand's logo appear on the same
communication, the other brands' logo will
be placed in the left corner and the Global
South African Network logo and Brand
south Africa lockup will be in the far right
corner, and will line up at the bottom and
top with each other to reach the balance
between the logos.

ADLI aOES IN HEADLINE GOES IN
}'H S AREA. THIS AREA.
/U/BHI{AI: LINE GOES HERE NOT|LONG SUBHEADLINE GOES HERE NOT LONG.

nn i n:meld
9800000000

i globalsoutharicans com

uth Afrjcans Nefworl i 7 otens South Africans Network Inspiing new ways

® GO AL BB @ GLL AL @B
n
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and logos of other institutions

Figure 1: Primary or preferred brand GSA logo

COMMUNICATION HIERARCHY

South Africans Network

Figure 1:

This logo is used to brand or market
opportunities by Global South Africans
Network, or other entities internationally and
domestically.

International and domestic communication

Figure 2:

When communicating domestically and
internationally, GSA brand logo

and BSA logo can be used together
using the specially developed
co-branding device.

Figure 2: Primary brand GSA logo & Mother brand BSA logo

Brand South Africa is the overarching brand
of the country. Global South Africans is a
sub-brand. In this layout

the logos are the same height,

and placed on the bottom right hand corner.

The GSA logo is bigger, because it is wider m

than the BSA logo. South Africans Network Inspiring new ways

The GSA logo is bigger than the BSA logo,
therefore is the main brand on the marketing
communication.

International and domestic communication

GLOBAL SOUTH AFRICAN NETWORK CORPORATE IDENTITY GUIDELINES | VISUAL LANGUAGE | JULY 20
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Communication hierarchy when applied in conjunction with the Inspiring New Ways logo,

and logos of other institutions

50% OF PAGE

GLOBAL SOUTH AFRICAN NETWORK CORPORATE IDENTITY GUIDELINES | VISUAL LANGUAGE | JULY 2020
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URL USAGE =
outh Africans Network
The URL will be centered with the WWW.gIOba|SOUthafrican5.C0
width of the Global South Africans Network
logo.

The logo may be used with the URL on
international advertisements and other
applications if space permits.

The URL is set in Mundo Sans and may be black
or white depending on the background colour.

In instances where the logo is reduced to a
minimum size, the URL can stretch to fill the full
width of the logo.

South Africans Network

www.globalsouthafricans.com

SOUTH AFRICAN ) ELI ‘ A U ) 12
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AN INITIATIVE OF BRAND
SOUTH AFRICA LINE USAGE

South Africans Network

The "An inititaive of Brand South Africa" line will An initiative of Brand South Afric
be centered with the width of the Global South

Africans Network logo. This logo may be used
when co-branding with the Brand South Africa
logo is not used.” Centre the line e e log

The line is set in Mundo Sans 12pt and may be
black or white depending on the South Africans
Network colour.

In instances where the logo is reduced to a
minimum size, the line can stretch to fill the full
width of the logo.

South Africans Network

An initiative of Brand South Africa

SOUTH AFRICAN ) ELI ‘ A U ) 13
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50% OF PAGE
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CORRECT
LOGO USAGE

The integrity of our identity should always
come first. When working with the identity
there are certain things that we can do with
the logo.

Do use the logo:

1. In number 1 - 6, we can use the
logo on a colour background, but
the letter that is the same colour as
the background changes to white to
be visible.

2. In number 7 - 8, you will see that
the logo can be used as white on
black or black on white, but always
use the primary logo first before
considering this option.

3. The logo can be used over an image,
only if the logo is visible and stands
out from the background.

4. |If the logo does not stand out from

the background, place a strip of
white or yellow behind the logo.

Logo placement at a glance: Correct logo usage

GLOEAL

South Africans Network

@B L

South Africans Network

GLL AL gt .:

South Africans Network

South Africans Network

GLBAL

South Africans Network

GLOBAL

South Africans Network

GLGEAL

South Africans Network

b v -

GLE, AL

South Africans Network
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INCORRECT
LOGO USAGE

The integrity of our identity should always
come first. When working with the identity
there are certain things that should not be
done to it.

Do not use the logo:

1. Angle the logo as seen in 1. Sout! Afyicans Networ

2. Change the logo to other colours,
rather use the primary logo or black
or white for the logo to stand out.

3. Do not use the globe on its own.

4. Do not place a line around the
logo for it to stand out, rather use
the correct colour options.

5. Do not make the letters different
colours as seen in number 6.

6. Do not place a shadow or emboss
the logo as seen in number 9.

7. Do not run the logo over an image
if some of the logo disappears into
the background image.
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MINIMUM SIZE

To maintain legibility of the logo during

reproduction for print or on a digital platform,
minimum sizes have been established. The
examples on the right are actual size.

Print:

The minimum size for the
South Africans Network logo

- 33 mm wide x 11 mm high.
Digital:

The minimum size for the
South Africans Network logo

- 100 pixels wide x 34 pixels high.

Minimum size

Print

Digital

| GLGEAL

South Africans Network

GLOSAL

South Africans Network

GLOBAL SOUTH AFRICAN NE

17



CORPORATE
IDENTITY
GUIDELINES

COLOUR PALETTE

Our colour palette makes a distinctive,

positive impression in a crowded marketplace.

Yellow is one of the most ownable and
distinctive elements of our brand and should
never be overpowered by the other colours.
However, everything does not have to be
yellow.

The secondary and highlight palettes add the
vibrancy and energy of Africa into our visual
language; the use of these colours should be
considered carefully. Each of the colours has
three tints that can be used when complex
information needs to be translated visually
into presentations and brochures.

Black and greys can be used for text and digital
applications.

White is very important and should be used
to create balance and clean space in layouts;
white can also be used for text.

Colour palette

Primary colour

YELLOW

100C 20M 0Y 0K
Pantone 1235C
255R /203G / 8B
#ff cb08

Copy
and

digital

WHITE

0C OM OM 0K
PANTONE WHITE
225R /255G / 2558
HFF FFFF

Secondary colours

GREEN

RED

0C 100M 100Y

Highlight colours

BLUE

73C 32M OM 0K
Pantone 284C
59R /145G / 207B
#3a91ce

(o]:7.\,[c] 3

0C 70M 100Y 0K
Pantone 716C
243R /112G /33B
#F36f21

Highlight colours should not be used in the
primary or landing pages of digital apps and
websites.

-
GLC

SOUTH AFRICAN NETWORK C

RATE IDENTITY GUIDELINES | VISUAL LANGUAG
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COLOURS

Yellow should never be overpowered by any
of the other colours. It is our primary brand
colour and should be the dominant colour
in a layout. The secondary and highlight
colours should be used as support colours
and accents.

The secondary colour palette adds vibrancy A typical layout where yellow is limited and the Atypical layout where yellow is used with the
and breaks into the primary yellow. The Atypical layout where yellow is the promi imagery has been treated to bring out more of secondary colour palette and
highlight colours can be used in imagery and nent colour on the page. the yellow. highlight colours.

illustrations as accents, or to create a pop of
colour to balance the yellows.

HEADLINE
GOES IN
THIS AREA.

SUBHEADLINE GOES HERE
NOT LONG.

«

HEADLINE GOES IN
THIS AREA.

SUBHEADLINE GOES HERE NOT LONG.

Vel eger et orem susiporem
et faucibus, gestas ristaue.

2
ﬁTLE OF HEADLINE
[P —— 7
SUBTITLELINE TO GO HERE,
MAY RUN OVER TWO LINES.
Gl AL R GIC AL

South Africans Network
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FONT STYLE GUIDE

Primary font

The primary font is Mundo Sans. It is true
to geometric tradition, versatile for today's
needs and suited to print as well as digital.

Office & PPT font

The office font is Mundo Sans - a standard
typeface for normal computer use. Mundo
Sans is an extremely versatile family of
typefaces that can be used with success
for text setting in reports, presentations
and digital.

Font Style Guide

Primary font

MUNDO SANS

Mundo San Light
abcdefghijkimnopgrstuvwxyz
ABCDEFGHIKLMNOPQRSTUVWXYZ
1234567890

Mundo San Medium

abcdefghijkilmnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Mundo San Bold
abcdefghijklmnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Mundo San Heavy
abcdefghijkimnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Office, Stationery & PPT font

MUNDO SANS

Mundo Sans Regular
abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Mundo San Bold
abcdefghijkimnopqgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Mundo San Italic
abcdefghijklmnopgrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

Mundo San Bold Italic
abcdefghijkimnopqrstuvwxyz
ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890

AL SOUTH AFRICAN N VORK CORPOR/ DENTITY GUIDELINES | VISUA ANGUAC
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FONT STYLE GUIDE

Typical layout copy treatment

When setting copy in layouts, there is greater
flexibility. The best weight should be selected
to achieve the best outcome.

Headings

Headings should always be in Mundo Sans
Bold. Headings are set in upper case and
left-aligned where possible.

Subheadings

Subheadings should always be in Mundo
Sans and are always in a thinner weight than
the main heading.

Body copy

Body copy must always be Mundo Sans Light,

in sentence case and left-aligned where
possible.

Font Style Guide

MUNDO SANS MEDIUM TO HEAVY
IS USED FOR HEADINGS.

SUBHEADINGS ARE ALWAYS SET IN A THINNER WEIGHT THAN
THE MAIN HEADLINE.

Mundo Sans Light is used for body copy.

MUNDO SANS MEDIUM TO HEAVY
IS USED FOR HEADINGS.

SUBHEADINGS ARE ALWAYS SET IN A THINNER WEIGHT
THAN THE MAIN HEADLINE.

Mundo Sans Light is used for body copy.

SOUTH AFRICAN N DED UIDELINES | VISUAL LANGUAC ULY 20. 21
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Type area and application

7

50% OF PAGE

GLOBAL SOUTH AFRICAN NETWORK CORPORATE IDENTITY GUIDELINES | VISUAL LANGUAGE | JULY 2020
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L1 / HEADLINE

GOES IN
REA. THIS AREA.

NOT LONG.

TYPE AREA

On a standard A4 Print ad, there will be a
8.75mm white border around the ad. The
type area is 17.5mm inwards from the edge
of the page.

Bigger or smaller publications, should be
measured to scale to the A4 publication, and
then adjusted to what looks better with the
eye.

The copy will always be left-aligned, never
centered or right-aligned.

S AREA,

THIS AREA,




co RPO RATE Correct type colour application

IDENTITY ,
GUIDELINES B

HEADLINE HEADLINE HEADLINE 4

GOES IN GOESIN
THIS AREA. THIS AREA. THIS AREA
SUBHEADLINE GOES HERE SUBHEADLINE GOES HERE SUBHEADLINE GOES HERE

NOT LONG. NOT LONG.

NOT LONG.

TYPE COLOUR
APPLICATION

When type is used with the yellow holding
shape, it must be black or white (if placed GLE AL
over an image). 2 St Afticans Network

When we use colour copy, we only use the
secondary colours from our palette, and the

holdlng shape must be the same colour as Incorrect type colour application
the copy.

The coloured type and different colour

holding shape is only applied if more than R
60% of the advert is the primary colour ‘ 7

yellow, as seen in the examples.

THIS AREA.

s/ui;HEAleNE GOES HERE NOT

Not in the other secondary colours
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IMAGERY

South Africa is unique in its cultures and
more exciting, in its visual expression than
what regular stock imagery or footage can
ever portray.

Our vision is to develop a network of citizens
living and working abroad - from business
to government to ordinary citizens - to
contribute towards the promotion of a
positive image of the nations' brand.

We want our imagery to be a representation
of South Africa, its people and its heritage.

Using our content creation criteria along with
all the other GSA brand elements will help
create marketing collateral that is unique

to the GSA brand and to South Africa.

Content created and inspired by South Africans
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SIC ELEMENTS

IMAGERY

South Africa is unique in its cultures and
more exciting, in its visual expression than
what regular stock imagery or footage can
ever portray.

Our vision is to develop a network of citizens
living and working abroad - from business
to government to ordinary citizens - to
contribute towards the promotion of a
positive image of the nations' brand.

We want our imagery to be a representation
of South Africa, its people and its heritage.

Using our content creation criteria along with
all the other GSA brand elements will help
create marketing collateral that is unique

to the GSA brand and to South Africa.

Content created and inspired by South Africans

26
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A4 Letterhead
Business Card
Complimens slip
Memorandum
Envelope - DL
Envelope - C4
Folder Design
PPT Template
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LETTERHEADS

Here we show the typical GSA
grid and layout of elements. The

layout is based on our 24-column grid.

The logo lockup size is determined

first. Itis 1/4 of the half of the type area wide

and sits at the bottom of the layout.

Our office font is Mundo Sans 9 pt and

is used for all MS Word stationery.

Letterhead

Type area

pany.name|

onth!202

vice descrip
r Mr Surna

ert suI::jectl

rs sinderely

e Surname
ignation

ase amend the address/diyisi
edit the templlate double-
ge done, save and use as u|

ete this helptext andl save

lick or} the h
ual. Ifiyou st

he populate

li)ranch

/deparitment
ader ar foote
uggle, see e

1 template o

detail above and/or belo
r. Select view/print layout]
orms troubleshooting for

your éomputer before us

AN Surmame

o Month 202

Service descriptor

ding fame Oes M Sumame

ress line 1 Insertabjecine

n/City

tcode ! orfooter o ucan'see
: Once done ifyou singgle help.

puter before using,

Vours sincerely

Name Sumame.
Designation

GLS AL

South Africans Network

Service descriptor in Mundo Sans Bold,
sentence case, Black, with no punctuation.
Subject line in Mundo Sans Bold 9 pt,
sentence case and black.

Address line in Mundo Sans Reg 7 pt,
sentence case and black.

Directors line in Mundo Sans Reg 7 pt,
sentence case and black.

URL in black Mundo Sans bold.

Ownable holding shape in yellow.

ing, Number, Stfeet Address, Area, Provit
ox x0x Yoo South Africa
7 (0)11 0 7(0)11.000 0000 W

) Narme{Suriame (Chief Exdcuive)

S g L A B )

GLOBAL SOUTH AFRICAN.QIRFQR2RK (10
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LETTERHEADS

. The logo lockup size is determined
first. Itis 1/4 of half of the type area wide
and sits at the bottom of the layout.

. URL in black Mundo Sans bold.

. Ownable holding shape in yellow.

Specifications

Size | 210 mm x 297 mm

Stock | Naturalis Absolute White
Grammage | 115 gsm

Letterhead (continued)

Type area

1/4 Type area

GO AL BB

South Africans Network

29



CORPO RATE Business cards grid and layout
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STATIONERY . 770 N O A I 7
e T
O nawesumuane

@ mepeserptor | Ll

OF wowwonme |||

LT 1*00(00g0000D00 | o |

. F 1+00(0)0g 000 0000 | | T | | |

BUSINESS CARDS | @ |email@addresspouxx || | I ! ! |
- IR RRER R <PRE R EARZRR

: : P Z
] el AL BB
Here we show the typical GSA 7%/4 lob jafricans.com || | South Africaris Netwotk | iiping r,‘ AV
grid and layout of elements. The i 1 1 1 1 \ 1 I : :

layout is based on our 24-column grid.

1. The logo lockup size is determined

and is half the type area wide and sits Option 2

at the bottom of the layout.
2. Name Surname in Mundo Sans Bold A7 ,,,i ,,,,, i ,,,,, i,, ,,i,, T N B ,,i,, ,,L,,,L,_, %

8 pt, all caps. j%y:i ,,,,, 00 ST ST NI DS EL%L
. Title descriptor in Mundo Sans Bold 6 pt. o/‘} 77777 } } Y . e | . |
4. Contact details in Mundo Sans i i i i

Medium 7 pt. NAMESURNAME 3

Title Descriptor ' !

Website address to line op the width of the a
GSA Logo. ° T 1+00(0)0d 000 0000

F 1+00 (d)oo oo}o oooq
@ werrail@a-jdrgss..xx.:xx

fricanslcom |
I

GLO AL @%

C 1+00(0)0Q 000 0000 |
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BUSINESS CARDS

Our business card is one of the ways that
people interact with our brand. It is therefore
important that we reproduce it accurately

so that we present our brand in a clear and
professional manner.

Specifications

Size | 55 mm x 85 mm

Stock | Naturalis Absolute White
Grammage | 330 gsm

Colours | CMYK

Finishes | Matt machine varnish

Business card options

Option 1

NAME SURNAME

Title Descriptor

C +00(0)00 0000000
T +00(0)00000 0000
F +00(0)00 000 0000
@ email@address.xx.xx

GLL AL BED>S

globalsouthafricans.com South Africans Network Inspiring new ways

Option 2

NAME SURNAME

Title Descriptor

+00 (0)00 000 0000
+00 (0)00 000 0000
+00 (0)00 000 0000
email@address.xx.xx
globalsouthafricans.com

E@-n—n'\

GLL AL BEZ>>

South Africans Network Inspiing new ways

31
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= 'r"‘ [ [P S (R e A
 Bui e e T e
Here we show the typical GSA PO Box xxx ixxx South Africa L ; ;
) T+27 (0)11 000 0000 F +27 (0)11 000 0000 W global@globalsouthafricans.com
gmd and Iayo ut Of elements' The - %D—IFG (ofs'Nérﬂ‘é S\Irﬁa’rﬁé(tﬁé\?rﬁlﬁn) ‘Nam¢ Sufn:'a'm’e‘l(cﬁiéfﬁé “utive) 'N{‘;’rﬁs’gufn’ ime 'i' """"""""
H i ‘Namge Surname Name Stirname Name Surname Name Surnamg Name Surname Name Surname
layoutis based on our 24-column grld' Name Surname Name Srame Company Secretary: Name Surrlame ; :
: . 5 Ov' Isouthafricans.com J ,,,,,,,,,,,, 1 ,,,,,,,,,,,, L ,,,,, Inspiring ngw ways //,‘ .
1. The logo lockup size is determined : : : it : 1 1 ¥
first. Itis 1/4 of half of the type area wide and : : : Lo i i ' :

sits at the bottom of the layout.

With compliments in Mundo Sans Bold 8 pt,
sentence case.

Address details in Mundo Sans Medium 7 pt.
Website address should be bold and in black
on yellow.

With Compliments

Building, Number, Street Address, Area, Province, Zip Code, South Africa
PO Box xxx xxx South Africa
T +27(0)11 000 0000 F +27 (0)11 000 0000 W global@globalsouthafricans.com

Directors: Name Surname (Chairman) Name Surname (Chief Executive) Name Surname

Name Surname Name Surname Name Surname Name Surname Name Surname Name Surname ac s
Name Surname Name Surname Company Secretary: Name Surname

globalsouthafricans.com South Africans Network Inspiring new ways
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=

eopverﬁ 1
ender name
Month 202x
bject Evamc

wx o

ject :

MEMO SHEET

onth 202x

vitedjescrip(nr
. erSir me

Here we show the typical GSA v

grid and layout of elements. The

layout is based on our 24-column grid.

ertsubjectl ne
se amend the address/divition/branch/ eparm:wem ddtails atove arjd/or bilow t showfyourdﬁta\\s
dit the template dodible-clck on the hedder or footer.[Selectview/pfint laybut if ybu cant see

The logo lockup size is determined

e donk, savefand usk as uslial \fy:ou struggle, see eFofms troubleshi o[mgffor further }weip

first. Itis 1/4 of half of the type area wide and

lete this helptgxt andisave the pnpma!ed emp\aie ony| urcoﬁnpute beford using,

sits at the bottom of the layout.
MEMO is Mundo Sans 18 pt and

rs sincrely

: GLS AL ER>S
e Surhame South Africans Network e

is used for all MS Word stationery.

gnaidn

Service descriptor in Mundo Sans Bold,
sentence case, Black, with no punctuation.
Subject line in Mundo Sans Bold 9 pt,
sentence case and black.

Address line in Mundo Sans Reg 7 pt,
sentence case and black.

Directors line in Mundo Sans Reg 7 pt,
sentence case and black.

URL in black Mundo Sans bold.

Ownable holding shape in yellow.

r-Stret Addrass Area Provinee R -
ox 0 xx Soutl} Africa
-+2{0117 090-0000-{F +27 (0)11-000 0pOO R

South Africans Net)




CORPORATE
IDENTITY

GUIDELINES

STATIONERY .~

2

DL ENVELOPES

Here we show the typical GSA
grid and layout of elements. The
layout is based on our 24-column grid.

1. The logo lockup size is determined
first. Itis 1/4 of half of the type area wide and
sits at the bottom of the layout.

2. Address details in Mundo Sans.

DL envelope

o L L] e

s i ' 1 I 1 ' '

AL

com | A A 1,,,,,,,,,,,,,J,,,Snuth,Afr‘icansNetwot:'k,,,,
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CORPORATE DL envelope
IDENTITY
GUIDELINES

STATIONERY .~

DL ENVELOPES

These guidelines for DL envelopes apply to
both window and windowless envelopes.

Specifications

Size | 115 mm x 230 mm

Stock | Naturalis Absolute White
Grammage | 115 gsm

Colours | CMYK

Finishes | Die-cut/Score/Crease/Glue

globalsouthafricans.com

GLS AL EB>S

South Africans Network

Inspiring new ways
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C4 envelope

CORPORATE
IDENTITY
GUIDELINES

STATIONERY .~

g %e

C4 ENVELOPES

Here we show the typical GSA
grid and layout of elements. The
layout is based on our 24-column grid.

1. The top right corner is a safe zone
for postal stamps. Therefore the primary stack
identity is placed
at the bottom left. The size is 3/ columns wide
and sits at the bottom
of the layout.
. Address details in Mundo Sans Regular 8 pt.
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CORPORATE C4 envelope
IDENTITY
GUIDELINES

STATIONERY .~

=

C4 ENVELOPES

These guidelines for C4 envelopes apply to
both window and windowless envelopes.

Specifications

Size | 324 mm x 229 mm

Stock | Naturalis Absolute White
Grammage | 115 gsm

Colours | CMYK

Finishes | Die-cut/Score/Crease/Glue

Building, Number, Road Name
Area, Suberb, Xxxio0c

PO Box 000 Johar

globalsouthafrican

nnesburg 2000 Xxxxxxx

5.com

globalsouthafricans.com

GLL AL B>

South Africans Network npiingnewweys
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CORPORATE Folder Cover Options
IDENTITY

GUIDELINES

STATIONERY . '. A

o f 8

FOLDER

Cover

Cover options are available.

Inside

The inside of our folder is flood-coated with
our corporate Yellow, and four slits on the
sleeve provide a place for you to insert your
business card.

Specifications

i 3 ¥
Size | 305 mm x 215mm Gl AL s GLG AL mm} EIK, AL B

Stock | Naturalis Absolute White globalsouthafricans.com South Africans Network e e e South Aans etwork PO - A

Grammage | 400 gsm

Colours | CMYK

Finishes | Die-cut/Score/Crease/Glue/Matt
lamination on cover




Folder Die Line

CORPORATE
IDENTITY
GUIDELINES

STATIONERY .~ A

=

FOLDER

Here we show the typical GSA
grid and layout of elements. The
layout is based on our 24-column grid.

1. The logo size is determined
first. It is 4 columns wide and sits
at the top of the layout.
2. Address details in Mundo Sans
Medium 9 pt.
. Stand alone GSA website
address is in Mundo Sans Bold 9 pt.

GLO

AL B3
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CORPORATE
IDENTITY
GUIDELINES

POWERPOINT TEMPLATE

The PowerPoint presentation is part of the
Global South Africans Network business
stationery, and guidelines for its use should
be followed. All editable text is Mundo Sans
because of its good compatibility across
different computer platforms.

Do not attempt to reproduce any artwork,
or any element of the artwork, from these
pages. Only offi cial artwork may be used for
reproduction.

Powerpoint Template

GLL AL

South Africans Network

Launch
Presentation

September 2020

Introduction slide

Platform \ > : i
[ as’brand ambassador

Wfor the country

o
f‘4 ‘ .‘a I
Y

itIe slide

What is Global South Africans?

Brand South Africa * o e Brand South Africa Mission

- .
and builing thebrand of Suth Aficalocalyand abroad.

SIC AL BB i gleeal mw:

Content slides: Option 1

Platform
How to stay informed as brand
ambassador for the country:

GLO AL B

40



CORPORATE Powerpoint Template: Content slides Option 2
IDENTITY

GUIDELINES

STATIONERY .

Brand South Africa

Mission: What is Global South Africans:

GLO AL BB

South Africans Network

GLOEAL B>

South Africans Network s

GLO AL BB

South Africans Network

Content slide
POWERPOINT TEMPLATE

Platform:
How to stay informed as brand
ambassador for the country:

Tugh the crinepaforms sch s the cficlGloal St

ownewot o e dvring o - fom
uuuuu o govemment 0 sy ctens - 1 uge hemo
e e e e e
Nt rand

Global South Africans Network business o etctrg o e e
nmm-‘

The PowerPoint presentation is part of the

° S
e

stationery, and guidelines for its use should e o e o T T
= e o

be followed. All editable text is Mundo Sans

because of its good compatibility across

GLGEAL

South Africans Network

GLGPAL EEBS

South Africans Network

different computer platforms.

Content slide
Do not attempt to reproduce any artwork,

or any element of the artwork, from these

pages. Only offi cial artwork may be used for

reproduction.




CORPORATE
IDENTITY
GUIDELINES

STATIONERY .~

POWERPOINT TEMPLATE

The PowerPoint presentation is part of the
Global South Africans Network business
stationery, and guidelines for its use should
be followed. All editable text is Mundo Sans
because of its good compatibility across
different computer platforms.

Do not attempt to reproduce any artwork,
or any element of the artwork, from these
pages. Only offi cial artwork may be used for
reproduction.

Powerpoint Template: Content slides

BENEFITS

(>
00.0k

of signing up & joining Online Network

mentions of
Global South Africa on Social Media

00.0k

Retveers

00.0k
ks

Content slide

BENEFITS
of signing up & joining Online Network

HOW TO
signup

o piy
Beomotsionk.

00.0k

South Africans have signed up
so far globally

00.0k
Signed up Globlly

Content

slide

IMPORTANCE
of pledging as an ambassador

B oo

00.0

00.0k
Pledged upinSA

South Africans have pledged
asan ambassador

00.0k
Pledged Gobally

Content slide

Thank you

End slide

IMPORTANCE
of pledging as an ambassador
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CORPORATE
IDENTITY
GUIDELINES

LITERATURE

BROCHURE FORMAT TYPES

Our brochures appear in three formats;

A4, A5 and DL.

The portrait A-size brochures
are based on our 24-column grid.

The portrait DL brochure is
based on a 16-column grid.

Follow our grid guidelines in order
to place all elements correctly
on the page.

Our design font Mundo Sans is used
on all designed collateral elements.

Service de:

{*FITLE OF BROCHURE

SUBTITLE LINETO GO HERE,
MAY RUN OVER TWO LINES.

A4 brochure

Closed dimensions
297 x 210 mm
Folding options
Booklet

Tumble down

Z-fold

Constantine

Service

TITLE OF BROCHYRE

G V‘?B

anscom  South|Africans Network

A5 brochure
Closed dimensions
210 x 148,5 mm
Folding options
Booklet

Tumble down

Z-fold

Constantine

DL brochure
Closed dimensions
210 x 99 mm
Folding options
Booklet

Tumble down

Z-fold

Constantine

GLOBAL SOUTH AFRICAN NE



CORPORATE
IDENTITY
GUIDELINES

LITERATURE

BROCHURE FORMAT TYPES

Brochure folding options

When designing a brochure, the first step is
to decide which folding option to use. You
can choose between four folding formats for
our brochures - booklet, tumble down, z-fold
and constantine.

Use your discretion to decide which folding
option is more appropriate and will work
best for the specific piece of communication.
Consider the type of information going into
the brochure, the amount of content along

with who will be reading our brochure.

Once you have selected an appropriate
folding option, follow the design rules and
styles outlined the following pages, which are
applicable to all four formats.

Brochure folding options

Brochure booklet

Closed
Open
Brochure tumble down
IDVNONV1
ENGLISH 43IHLO
Closed
Open

Closed

Open

Closed

Brochure z-fold

Brochure constantine

GLOBAL SOUTH AFRICAN NETWORK CORPORATE IDENTITY GUIDELINES | VISUAL LANGUAGE

45



CORPORATE A4 and A5 grid formats
IDENTITY
GUIDELINES

LITERATURE

FRONT COVER GRID AND
PLACEMENT GUIDELINES

A4 and A5 grid formats

Here we show the typical GSA grid and layout
of elements. The layout is based on our
24-column grid.

1. The logo is determined first.
Itis 4 columns wide and sits at the bottom
of the layout.

Please refer the diagram on the
right for as explanation on spacing
of elements.

LINE TO GO HERE,
OVERTWOLINES. | | . | . | o |

GLOBAL SOUTH AFRICAN N VORK CORPOR/ DENTITY GUIDELINES | VISUAL LANGUAC ULY 20



CORPORATE
IDENTITY
GUIDELINES

LITERATURE

LAYOUT GUIDELINES

A4 and A5 typography placement

A variety of copy placement options are
available to ensure visually interesting layouts
for our brochures.

If the brochure is copy-heavy, the copy can
fill all the columns. Alternatively, if there is
less copy to work with, you can fill only one
or two columns.

Images or illustrations can also
take the place of a column of co

A4 and AS5 inside and back page layout

Lorem ipsumes dolo sitmetent, consec
tueras adipiscing elit, sed diamas
nonummy erdo nibh euismod tincidunt

ut.

~ Name Surname

SUBHEADING HERE IN CAPS.

As et omnienda a sit laboresti vellignitis abor simet quidis a
dolor asincipis is ea num volorpo restia nimet ut

elluptatet veriberum, sit quam alit a qui ni ducil molupta

Everchilit et, gsi bla dempossi quid
ut andebite suscillam reperum cones re iati re

quiste volor aut iure scimus. quodi volupid ut ut
rae pe ressus utempor etureptati sum erferit hariatenim fur
re restium q p orempor istiae doluptam in

doluptis restiae.

Ipsum, sit et mos dis sunt essequis prest, ommodis
sinvenis archillatia seque am quibusdam elignim usdanda
velestempor sus es seque vel eicia dis qui quam re rectior
erestotatium veleserum resto blaccum aut facerat.

Rias milloreium et ra sitas dolorro riatio. Name dolorum
quia veliqua mendis anit maio vent acculparum rectur aut
aut il mo endi cor re saesequam restium quatemp orempor
istiae doluptam in ent ex excerfero mosam, testis adit qui odi
corem resed eossim experita consequis nos pedit anim hic
tendem. Ribus qui dusapitis ea turem fugia dem idunto illent
poris sitatum andae verovit.

It ad quos dellest, ideribus as dolo totatur as solorum ullabo.
Voluptaqui dest velendani idero volorerfere ne nonem que
earciatemqui conserero ea perruptati imporro volorum
volorum simus, comnima ximust restis nulpa vercid quas
serum vellest, nonsequosam.

Secondary subheading here.

Turem fugia dem idunto illent poris sitatum andae verovit,
estrum core num ellenih iliquate andam ad que vel? ui
quodi volupid ut ut rae pe ressus utemporum liciligent aces
raeptat ionseque digenet veliquis etureptati sum aperferit
hariatenim fuga.

Et poriaepudae mo test aut eum fugia corem dit voleces
earum rem. Tas iscit, vel ipicaecab incto enimint mod.At

ent ex excerfero mosam, testis adit qui odi corem resed es
qui dusapitis ea.

Secondary subheading here.

Danis dit officiet modi a quae aliatur repelles untoria vella
autinum et ar audanie nienihit et perusaepudior aligenimil
etimodi tiissi untis iligent audis simi.Caturem fugia dem
idunto illent poris sitatum andae verov. Itam sus estrum
inumque seque volorehenda etur, eostia non eius qui
officaepuda voluptatius. Qui met quid quoditio exceat
perioratur.

Ende magnatiatur autem fugitat usaperundem nos re,
sumque volorem olupicidis nonsed magnim im dero veris
exped molent landelitates aliquides inum eniscip isquae
volupta tureniendunt faciis rerum hit aut quiae et maximus
mi, as as nit ipsam volo daes magnis dit

ex et omniendant, nus. Ed eum aliquod ut etus mo modigen
digendit faccuptaquia volorum idicil et

rem inti.

Secondary subheading here.

Danis dit officiet modi a quae aliatur repelles untoria vella
autinum et ar audanie nienihit et perusaepudior aligenimil
etimodi tiissi untis iligent audis. Doluptatae volupta qui
quatum cori bea eaquia volorio nsequo.

For more information about
Global South African Network, talk

one of our consultants.
N

Building, Number, Road Name,
Area, Suburb, Xxxxxxx ,
2000 X0

GLE AL

South Africans Networ

CAN NE

a7



CORPORATE
IDENTITY
GUIDELINES

LITERATURE

TEMPLATES AVAILABLE

A4 and A5 formats

These examples illustrate how you can use

the above outline principles to create bold
vibrant covers.

Bold vibrant covers

>

{*TITLE OF BROCHURE
SUBTITLE LINETO GO HERE,
MAY RUN OVER TWO LINES.

globalsouthafricans.com

Service descriptor

TITLE OF BROCHURE

SUBTITLE LINE TO GO HERE,
MAY RUN OVER TWO LINES.

South Africans Network

GI@B

South Africans Network

A4 cover

A5 cover

GLOBAL SOUTH AFRICAN NETWORK CORPOR/

E IDENTITY GUIDELINES | VISUAL LANGUAGE | JULY 2020
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CORPO RATE Section examples
IDENTITY
GUIDELINES

LITERATURE

TEMPLATES AVAILABLE

A4 and A5 formats

These examples illustrate how you can
use the above outline principles to create
contents and section pages.

All content and section pages have
the same border on the outside as
the cover.

CONTENTS

Everchilit et quiaeces sae netur

Cluster and product names

asitlaboresti

MAIN HEADING GOES HERE.

Lorem ipsum dolor sit amet, consectetuer adipiscing
elit, sed diam nonummy nibh euismod tincidunt ut
laoreet.

SUBHEADING HERE IN CAPS AND MAY RUN OVER MULTIPLE
LINES, SPANNING BOTH COLUMNS.

Voluptaqui

veleserum, ea perruptati. Name dolorum quia
veliqua vent acculparum, qui met.

itad quos delest, ideribus s dolo
Voluptaqui

nonem que earciatemqui conserero  verouit.
eaperruptatiimporro volorum
i

nonsequosam.

quoditio exceat. turem fugia dem idunto llent poris

JULY 2020
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Layout examples

CORPORATE
IDENTITY
GUIDELINES

LITERATURE

TEMPLATES AVAILABLE

A4 and A5 formats

These examples illustrate how you can use
the above outline principles to create
layout designs.

MAIN HEADING GOES HERE.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet.

'SUBHEADING HERE IN CAPS.

veligaits aborsimet quidisa  elluptatetveriberum, st quam alta qui i ducil molupta.
i nimet ut ommollabo.

lam reperum cones re magnaturiatre

quidusapits ea
Ipsum, st et mos dissunt essequis
sinvenis archil Secondary subheading here.

Danisdit fficiet modi  quae aliatur repelles untoria vella
erestotatium veleserum resto blaccum aut facerat. autinum et ar audanie ienihit et perusacpudior ligenimil
Rias milloreium et rasitas dolorro ratio. Name dolorum
quiaveliqua mendis anit maio vent acculparum rectur aut

juam restium quatemp orempor  oficaepuda voluptatius. Qui met quid quoditio exceat
perioratur

lorehenda etur, costia non s qui

quidusapi Ende magnatiatur autem fugitat usaperundem nos e,
e ————— sumaque volorem olupicidis nonsed magnim im dero veris
‘exped molent landeliates aliquides inum eniscip isquae.
1tad quos deles, ideribus s dolo totatur s solorum ullabo.  volupta tureniendunt facs rerum hitaut quiae et maximus
elendani dero volorerfere ne nonem que i, as as it psam volo daes magnis dit
o volorum exetomniendant, liquod ut etus mo modigen
lpavercdquas  digendit faccuptaquia volorum i
serum velest, nonsequosam. remint
Secondary subheading here. Secondary subheading here.
atum andae verovit,  Danis dit officiet modi a quae alatur repelles untori vella
autinum et ar audanie ienihit et perusacpudior aligenimil
temporum licligentaces etimoditis et audis. Doluptatae volupta qui
fonseque digenet velquis etureptat sum aperferit  quatum cori bea eaquia volorio nsequo.

Lorem ipsumes dolo sitmetent, consec
tueras adipiscing elit, sed diamas
nonummy erdo nibh euismod tincidunt

ut.

~ Name Surname

'SUBHEADING HERE IN CAPS.

Everchilt e, gs bla dempossi quid

ae pe ressus utempor etureptati sum erferit haritenim fur

doluptis estiae.

Ipsum, st et mosdissunt essequis prest, ommodlis

et ex excerfero mosam, tests adit quiodi corem resed es
quidusapits ea.

etimod st untis igent aulis simi Caturem fugia dem

istiae doluptam in ent ex excerforo mosam,testis adit qui odi
Corem resed eossim experita conseqis nos it anim hic

perioratur

poris sitatum andae verovit.

sumaque volorem olupicidis nonsed magnim im dero veris
exped molentlandeliates aliquides inum eniscip isquae

serum velest, nonsequosam.

Secondary subheading here.

Secondary subheading here.

hariatenim fuga.
Etporiacpudae mo testaut eum fugia corem dit voleces.
arum rem. Tassct, vel ipicaccab incto enimint mod At

MAIN HEADING GOES HERE.

Lorem ipsum dolor sit amet, consectetuer adipiscing elit, sed diam nonummy nibh
euismod tincidunt ut laoreet.

SUBHEADING HERE IN CAPS AND MAY RUN OVER MULTIPLE
LINES, SPANNING BOTH COLUMNS.

Isum, sit et mos s sunt essequis voloria nsequo.

Voluptaqui

Lorem ipsumes
dolo sitmetent, veleserum.

consec tueras

2dipISCINg €lit, SEA  manisammatoven seopaion  Quotewtintest wiloreametra
diamas nonummy . o
erdo nibh euismod

eaperruptati. Name dolorum quia
veligua vent acculparum, qui met quid

tincidunt ut
acculparum.
itad quos dellest, ideribus as dolo
Voluptagui
nonem que earciatemaui conserero  verovi
eapermuptatimporo volorum
i dert
Voluptagui
nonsedquosam. destvlendan dero volorerfere ne
nonem que earciatemqui conserero
Lorem ipsumes dolo sitmetent, consec tueras
. adipiscing elit, sed diamas.
quodio exceat wrem fuga demiduntollent poris wr:
statum,
Cipsanduci cores voluptae venecat am
arunt, quiau rec aborepedt faccum
dolen mincil modior, Dolupatae
Volupta qul quatum ot bea aguia
SOUTH A AN NE RK CORPORATE IDENTITY GUIDELINES | ANGUAGE | JULY
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DL grid formats

CORPORATE
IDENTITY
GUIDELINES

LITERATURE

FRONT COVER GRID AND
PLACEMENT GUIDELINES

DL grid formats

Here we show the typical GSA grid and layout
of elements. The layout is based on our
24-column grid. Therefore, on a DL we use
only 16 columns of the 24-column grid.

1. The logois determined first. It is 4 columns
wide and sits at the bottom of the layout.

Please refer the diagram on the
right for as explanation on spacing
of elements.

SUBTITLELINETOGOHERE C C
/ MAYRUN OVERTWOLINES. = FR R ——
Z . -
o GIE AL
% ,,,,,,,,,,,,,,,,,,,,,,,,,,,,,
B ,V/glaalsouthaﬁlmcom - Sou%ﬂcans Network
B 3

GLOBAL SOUTH AFRICAN NE

51



CORPORATE DL layout
IDENTITY
GUIDELINES

LITERATURE

MAIN HEADING HERE. | o

LAYOUT GUIDELINES

%Lorem ipsum dolor sit amet, consectetuer ! b Lo
"""" adipiscing elit, sed diam nonummy nibh----------- [ [
tincidunt ut laoreet. : Lo [

DL typography placement

A variety of copy placement options are
available to ensure visually interesting layouts
for our brochures.

RUN OVER MULTIPLE LINES, SPANNING BOTH P P
COLUMNS. ‘ L L

Isum, sit et mos dis sunt essequis prest, ommodis sinvenis : ‘ : ‘ ‘

archillatia seque am quibusdam elignim usdanda velestempor : : :
If the brochure is copy—heavy, the Copy can sus es seque vel eicia dis qui quam re rectior erestotatium | ' ' ' '
veleserum. | | H H

fill all the columns. Alternatively, if there is

|eSS Copy to WO['k With, you can ﬁH On\y one %\tad quos dellest, ideribus as dolo totatur as solo rum ullabo. : : :
Voluptaqui dest velen dani idero volor erfere ne nonem que ' ' ' '
earciat emqui conse rero ea perrup tati imporro volorum : [ [
"""" volorum simus; commima ximust restis nulpa vercid quasserant &=~~~ - i
vellest, nonsequosam. Ossim experi conse quis nos pedit anim
hic tendem vent acculparum sitatum andae. |

or two columns.

Images or illustrations can also take the
place of a column of body copy. Due to the
small gutter SJpEieE, extra SfPELEiintg needs to be Itam sus estrum inum que seque volorehenda etur, eostia non
added between image and t\/pog]’aphy_ eius qui officae puda voluptatius. Qui met quid quoditio exceat

iperioratur tio excea,

———————— iSecondarysubheadmghererr—————rrr————rrr—————rrr—w‘——rrrr——

For more information about
Global South African Network,
talk to one of our consultants.

‘Quote within text ‘Milloreium et ra sitas dolorro riatio. Name

‘dolorum quia veliqua mendis anit maio vent acculpa rum rectur |
autaut il mo endi cor re saesequam restium quatemp orempor |

‘Area, Suburb, Xxxxxxx ,

""""""""""""""""""""""""""""""""""""" PO Box 000 Johannesburg 2000 Xxxxxxx
‘corem resed eossim experi consequis nos pedit acculparum V

lexceat tio excea,

DL = 6,188 mm

DUTH AFRICAN NETWORK CORP

GLOBA

ATE IDENTITY GUIDELINES | VISUAL LANGUAGE | JULY 2020 52



CORPORATE
IDENTITY
GUIDELINES

LITERATURE

TEMPLATES AVAILABLE

DL format

These examples illustrate how you can use

the principles to create bold vibrant covers.

Bold vibrant covers

Service descriptor

TITLE OF BROCHURE

SUBTITE
MAY RU

globalsouthafricans.com South Africans Network.

globalsouthafricans.com

South'Africans Network

Service descriptor

TITLE OF BROCHURE

SUBTITLE LINETO HERE,
MAY RUN LINES.

G/@B

globalsouthafricans.com South Africans Network

DL covers

53



CORPO RATE Section examples
IDENTITY
GUIDELINES

LITERATURE CONTENTS

07 CEostia non eius qu

and produ

t omnienda a sit laboresti

TEMPLATES AVAILABLE

trum inumque

DL format SECTION
These examples illustrate how you can use
the principles to create contents and section
pages.

Note
All content and section pages have the same
border on the outside as the cover.

MAIN HEADING
GOES HERE.

Lorem ipsum dolor sit amet,
consec tetuer adipiscing elit

SUBHEADING HERE IN
CAPS AND MAY RUN OVER
MULTIPLE LINES, SPANNING
BOTH COLUMNS.

serum vellest. m
expert conse quis nos pedit anim hic
tendem vent acculparum sitatum andae

TY GUIDELINES | VISUAL LANGUAGE | JULY 2020 54




Layout examples

CORPORATE
IDENTITY
GUIDELINES

LITERATURE

TEMPLATES AVAILABLE

DL format

These examples illustrate how you
can use the principles to create
layout designs.

MAIN HEADING HERE.

SUBHEADING HERE IN CAPS.

omnienda a sitlaboresti  porissitatum andae verovit
estrum core num ellenih

dam ad que vel

it hariatenim fuga.

Secondary subheading
here

Turem fugia dem idunto illent

Lorem ipsumes dolo
sitmetent, consec tueras
adipiscing elit,

sed nibh tincidunt ut.

~ Name Surname

SUBHEADING HERE IN CAPS.

Asetomnienda asit laboresti  quatemp orempor istiae

volor po restia nimet ut
ommol labo, Everchilt et
qsi bla dempossi quid ut
andebite suscila

restiae.

Ipsum, sit et mos dis sunt
essequis prest, ommodis
sinvenis archillaia s

ue am
quibusdam elignim usdanda
velestempor sus es seque vel
eicia dis qui quam re rectior
erestotatium vele serum

aut facerat. Rias milloreium et
rasitas dolorro riatio, Name
dolorum quia veliqua men dis
anit maio vent accul parum

rectur aut aut il mo endi

cor re sagsequam restium

doluptam in ent ex excer fero
mosam, testis adit qui odi
corem resed eossim experita
consequis nos pedit anim hic
tendem.

Secondary subheading
here.

Turem fugia dem idunto illent

poris sitatum andae verovit,

estrum volupid ut ut rae pe
ressus aces raeptat sumfuga

nos labo velquodi.

MAIN HEADING HERE.

Lorem ipsum dolor sit amet, consectetuer
adipiscing elit, sed diam nonummy nibh
tincidunt ut laoreet.

SUBHEADING HERE IN CAPS AND MAY
RUN OVER MULTIPLE LINES, SPANNING BOTH
COLUMNS.

Isum, sit et mos dis sunt essequis prest, ommordis sinvenis
archillatia seque am quibusdam elignim usdanda velestempor

sus es seque vel eicia dis qui quam re rectior erestotatium

veleserum
itad quos dellest, ideribus as dolo totatur as solo rum ullabo
Voluptaqui dest velen dani idero volor erfere ne nonem que
earciat emqui conse rero ea perrup tati imporro volorum
volorum simus, comnima ximust restis nulpa vercid quas serum

vellest, nonsequasam. Ossim experi conse quis nos pedit anim
hic tendem vent acculparum sitatum andae.

Secondary subheading here.
ttam

s estrum inum que seque volorehenda etur, eostia non
eius qui officae puda voluptatius. Qui met quid quoditio exceat
perioratur tio excea

Quote within text Milloreium et ra sitas dolorro riatio. Name
dol ia veliqua i lparum
rectur aut aut il mo endi cor re saesequam restium quatemp
orempor istiae doluptam in ent ex excerfero mosam. Testis
adit qui odi corem resed eossim experi consequis nos pedit

acculparum exce

o

Lorem ipsumes dolo sitmetent,
tueras adipiscing elit, sed diamas.
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* Holding Device Construction
¢ Scaling of campaign logo
« Campaign branding
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HOLDING DEVICE
CONSTRUCTION

Campaign logos are placed in a holding
device similar to that of the logo, as illustrated
on the right. The size of the campaign logo is
determined by the 'X'-height.

The holding device is constructed by

using the X'-height found in the GSA logo.
The width of this unit is equal to two times the
height of the X"

X = height of the word mark of the GSA logo.

Construction

§So.u.th..Afr.i.cans..N.etw.o.r.k§ i
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SCALING OF CAMPAIGN LOGO

Fig 1: Horizontally orientated logo

When scaling a campaign logo, one starts PLAY ------ > Y\S;UR
off by anchoring it to the bottom left corner YS;UR P u RT

of the holding device, as can be seen on the PART

right. | wwwplayyourpartco.za i I www.playyourpart.co.za .,5

The logo is then scaled in proportion until it
reaches either the height or the width of the

Anchored Bottom Left

unit - depending on which occurs first.

Figure 1 and 2 illustrate a horizontally
orientated logo that is scaled until it reaches

the width of the device. Fig 2: Horizontally orientated logo

/ ------ >
\/4

C

Anchored Bottom Left
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CAMPAIGN BRANDING

Campaign branding is placed in a holding
device similar to that of
the logo.

The campaign logo is always placed on the

left side of page with the GSA logo on the
right side.

Example

TITLE OF HEADLINE

TITLE OF HEADLINE
SUBTITLE LINE TO GO HERE, SUBTITLE LINE TO GO HERE,
MAY RUN OVER TWO LINES. MAY RUN OVER TWO LINES.
R GLS AL o GL{ AL
PART A e ey AL South Africans Network
GLOBAL SOUTH AFRICAN NETWORK CORPORATE IDENTITY GUIDELINES | VISUAL LANGUAGE | JULY 2020
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CAMPAIGN BRANDING

Campaign branding is placed in a holding
device similar to that of
the logo.

The campaign logo is always placed on the
left side of page with the GSA logo on the
right side.

Example

TITLE OF HEADLINE

SUBTITLE LINE TO GO HERE,
MAY RUN OVER TWO LINES.

@ GLG AL

South Africans Network

HEADLINE GOES IN
THIS AREA.

SUBHEADLINE GOES HERE NOT LONG.

Lorem ipsum dolor st amet, peulputate. Velt nteger etlorem susci plll rem
i i elit tristique,

dui, P
felis felis tellus in amet dictum.
call it

i GLE AL EX>

South Africans Network Inspiring new ways

Co-branding with Brand South Africa

SLOBAL SOUTH AFRICAN NETWORK CORPORATE IDENTITY GUIDELINES | VISUAL LANGUAGE | |
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Email Elements
Email Signature
Web Banners
Email Newsletter
Generic Emailer
Facebook Elements
Twitter Elements
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ONLINE

EMAIL ELEMENTS

We prefers plain-formatted emails over
HTML-formatted emails, since HTML-

formatted emails may not appear as intended

when opened.

Name and surname
Font-family: Mundo Sans Bold
Colour: Green #006431
Font-size: 11 pt

Job Title

Font-family: Mundo Sans Bold
Colour: Green #006431
Font-size: 9 pt

Details (address, website etc)
Font-family: Mundo Sans
Colour: Black

Font-size: 8 pt

Sustainability wording: 6,5 pt,
Mundo Sans
Disclaimer: 6 pt, Mundo Sans

Email elements

Email guidelines

Avoid unnecessary images and attachments that might affect the receiver’s ability to use and access his or her email.

Read receipts should be requested on a limited basis and only when confirmation is necessary.

Do not include animations of any kind, pictures, divisional identities, slogans, inspirational messages or product names.

The background for all emails must be white.

No abbreviations may be used for titles or business unit or cluster names.

No commas may be used in the address.
No live hyperlinks may be included.

Create your
signature

Copy the applicable example from the
file provided and create the signature
paying special attention to the format for
numbers.

Drag the right margin to ensure that the
contact details line (tel, fax, cell, email) fit
into a single line. If you do not have a cell
delete the fields.

Do not change the font sizes of the text
within the signature

Do not change the size or placement of
the identity (it is always placed to the left
of the signature content)

Updating a sig-
nature

Click on FILE, top left in Outlook.

Scroll down to OPTIONS.

Click on MAIL below GENERAL at the top of the
list.

Click on SIGNATURES.

Click on NEW.

Name your new signature in the pop-up and
click OK.

COPY and PASTE the full email signature template,

ensuring you get both top and bottom lines
included and all the copy.

Then click on OK and exit each screen by clicking
on OK.

Click on the NEW EMAIL tab and your email
signature should display.

Important to
note

The email signature must be in the
language used in the email.

For names of departments and titles ask
for assistance.

GLOBAL SOUTH AFRICAN NETWORK CORPORATE IDENTITY GUIDELINES | VISUAL LANGUAGE | JULY 2020
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EMAIL SIGNATURE

Email signatures: Standard or Bra

Our email signatures are formal

pieces of communication and must always

adhere to the style as set out
in these guidelines.

Name and surname
Font-family: Mundo Sans Bold
Colour: Green #006431
Font-size: 11 pt

Job Title

Font-family: Mundo Sans Bold
Colour: Green #006431
Font-size: 9 pt

Details (address, website etc)
Font-family: Mundo SansColour: Black
Font-size: 8 pt

Sustainability wording: 6,5 p
Mundo Sans
Disclaimer: 6 pt, Mundo Sans.

‘Standard’ layout - English

C
bl
<

12 px 193
] [
‘Name Surname
Title description

GLOCAL RS

fSouth Africans Network Inspiring new ways

PO Box 0000 Johannesburg 2000 South Africa

o

i |

‘ Building, Number, Road, Suburb, more address details, 0000 South Africa

I T +27 (0)00 000 0000 « +27 (0)00 000 0000 @ email@emailaddress.com W globalsouthafrica.com
|

THINK BEFORE YOU PRINT - We are itted to minimising our envi |l impact and encourage the preservation of natural capital.

Disclaimer and confidentiality notice:

Sendum te re, ut vivir pro ame cotiam ocam firibus mentempl. Habulost auctoreis ad maio Catum ingulvigit fur us iaci prors coenimp esciemus, pre novenatum publi conequi tratidius perficertus, menatia? iam et vehenatre
rem es vit, obus? quod consupes hiliae moltorte autum sus, conis, Cat et; nocure condam notim defacri spernihina, C. Tum unum adhuctus, der quosua res ex ma, unum di pra Scio, esiliculiqua dinces mandi, sulices talerfe
ciemus? Arideo, sidi culius num etinati ocaectum preconf erfectuam intide mo acercem ente vid fir ad cur lius iam peren veris, cauc in pervivis At L. Ommorum ve, nocur ignat quam tum poptem oriptis bonsul con teris idiis
aus patus, dea conc re, fue dium, ur abem ute, quod consula tret acepero non Ita norum pre te, sper ut volto nos teatuastam adducon stratus. Are, crio in nonvera patimpopon di, vigitis, qua ela rem de essi condie conit,

Poerore esicem tro nosterimo morae atiam merfit. Optementiam hoctatores estratum ad idem la stratiaesci perem. Hemus, quam tiontere esilic intic res consum, patquod atudemurorbi sediensulut pro publinius vas nostius et?,

!
!
!
!
!
!
!
i
!
!
!
!
!
i
!
i
!
!
)
.
i
L
!
!
!
!
!
!
i
!
!
!
!
:
1 Ladis rei cultiquem delum halarit; inat, nu me fere ta conscrem opubliqua consunt erfintem patabus hocci iam et; et noximus, Catiost rumerfeco hem, confec vis con ret etia? inpro egilius quisupim aut etrum inatus At !
!

!

.

Name Surname

Title description
N Building, Number, Road, Suburb, more address details, 0000 South Africa
A L m PO Box 0000 Johannesburg 2000 South Africa

South Africans Network npiing newys T +27 (0)00 000 0000  +27 (0)00 000 0000 @ email@emailaddress.com W globalsouthafrica.com

THINK BEFORE YOU PRINT - We are itted to minimising our envir | impact and encourage the preservation of natural capital.

Disclaimer and confidentiality notice:

Sendum te re, ut vivir pro ame cotiam ocam firibus mentempl. Habulost auctoreis ad maio Catum ingulvigit fur us iaci prors coenimp esciemus, pre novenatum publi conequi tratidius perficertus, menatia? iam et vehenatre
rem es vit, obus? quod consupes hiliae moltorte autum sus, conis, Cat et; nocure condam notim defacri spernihina, C. Tum unum adhuctus, der quosua res ex ma, unum di pra Scio, esiliculiqua dinces mandi, sulices talerfe
ciemus? Arideo, sidi culius num etinati ocaectum preconf erfectuam intide mo acercem ente vid fir ad cur lius iam peren veris, cauc in pervivis At L. Ommorum ve, nocur ignat quam tum poptem oriptis bonsul con teris idiis
aus patus, dea conc re, fue dium, ur abem ute, quod consula tret acepero non Ita norum pre te, sper ut volto nos teatuastam adducon stratus. Are, crio in nonvera patimpopon di, vigitis, qua ela rem de essi condie conit,

Poerore esicem tro nosterimo morae atiam merfit. Optementiam hoctatores estratum ad idem la stratiaesci perem. Hemus, quam tiontere esilic intic res consum, patquod atudemurorbi sediensulut pro publinius vas nostius et?
La dis rei cultiquem delum halarit; inat, nu me fere ta conscrem opubliqua consunt erfintem patabus hocci iam et; et noximus, Catiost rumerfeco hem, confec vis con ret etia? inpro egilius quisupim aut etrum inatus At
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WEB BANNERS

Web banner backgrounds can either be text
only or can also carry an image behind the
message. Important to remember when
using images is that the text must be legible.

End frame recommendations: Always end on
a clean text-based slide without images. This
will allow the logo to be the primary visible
element on the banner.

Web banners: 180 x 150 px

Small rectangle banner 180 x 150 px
,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

‘South Africans Network

HEADING SET IN
UPPERCASE WITH
BOLD -
FOR EMPHASIS.

s
7

GLE AL

South Africans Network

HEADING SET IN
UPPERCASE WITH
BOLD

FOR EMPHASIS.

GLS AL

South Africans Network

UPPERCASE W
BOLD

FOR EMPHASIS.

B

HEADING SET IN

UPPERCASE WITH
BOLD
FOR EMPHASIS.
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WEB BANNERS

Web banner backgrounds can either be text
only or can also carry an image behind the
message. Important to remember when using
images is that the text must be legible.

End frame recommendations: Always end on
a clean text-based slide without images. This
will allow the logo to be the primary visible
element on the banner.

Web banners: 728 x 90 px

Leaderboard 728 x 90 px

HEAD]NG SET IN UPPERCASE

WITH BOLD FOR EMPHASIS.

,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,,

T %
,,,,,,,,,,,,,,,,,, SouthAfricans Networki,,, |
%

HEADING SET IN UPPERCASE
WITH BOLD FOR EMPHASIS.

GLOEAL

South Africans Network

HEADING SET IN UPPERCASE
WITH BOLD FOR EMPHASIS.

HEADING SET IN UPPERCASE
WITH BOLD FOR EMPHASIS.

@B L

South Africans Network
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HEADIN

UPPERCASE
BOLD FOR EMPHASIS.

e IE? Untitled

Message Options
Eroms Sub-ttleIn colour,bold text n sentence case
ONLINE ;
[+H
o THIS IS A TYPICAL HEADING ST
Subject: The colou
Can't view this email? Click here to read it online. o
HEADING 17 PT
EMAIL NEWSLETTERS =
Mundosans 130t Mundo S 35t
HTML email newsletter ' AT T
When designing an HTML emailer newsletter e
the header and footer must conform to the
style as set out in the previous pages. This
will ensure consistency across our electronic
communications.
HEADING 17 PT
The information can be segmented THIS IS A TYPICAL HEADING SET oo
into rows allowing for a clear hiera IN MUNDO SANS, UPPERCASE.
information. This is body copy, set in Mundo Sans Regular, 12
pt, with leading of 16 pt. The colour is black. Quam
F b . resequas ex ex evenimil es volo odipsamus alique licit
onts must be consistent. aspicto tatulani hilliquatur, omnihic iumque eius-
daectur si Name Surame in Bold
Headings
Font-family: Mundo Sans READ MORE SIS ATYPIGALHEADING SET
Colour: Nedbank Green #006431 o e
Font-size: 13 pt, left-aligned, uppercase
Body copy HEADING 17 PT
Font-family:Mundo Sans — HEADING 17 P
Colour: Black B e e
. . R R
Font-size: 12 pt, left-aligned
Leading: 16 pt
HEADING 17 PT
Mundo Sans, 13 pt Mundo Sans, 13 pt Mundo Sans, 13 pt
This is body copy, set in This is body copy, set in This is body copy, set in
Mundo Sans Regular, 12 Mundo Sans Regular, 12 Mundo Sans Regular, 12
pt, with leading of 16 pt. pt, with leading of 16 pt. pt, with leading of 16 pt.
GLO DUTH AFRICAN NETWORK CORPORATE IDENTITY GUIDELINES | VISUAL LANGUAGE | JULY 2
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GENERIC EMAILER

Generic emailers
Our generic emailers follow the same
formatting as our emailers.

Main headline

Font-family: Mundo Sans Bold
Colour: Green

Font-size: 18 pt

Subheadline One

Font-family: Mundo Sans Regular
Colour: Green

Font-size: 14 pt

Subheadline Two
Font-family: Mundo Sans Bold
Colour: Green

Font-size: 12 pt

Body text

Font-family: Mundo Sans
Colour: Black

Font-size: 10 pt

Generic emailers

d

Message Options

= Untitled

From:
To:
Cc:

Subject:

Can't view this email? Click here to read it online

HEADING SET IN
UPPERCASE WITH
BOLD FOREMPHASIS. sl

Sub-title in colour, bold text in.sentence.case ‘_

HEADLINE MUNDO SANS BOLD 18 PT GREEN.
SUBHEADLINE ONE MUNDO 14 PT GREEN.

Im aut laborro rrovid quam, testibus esedis non expellaccae cone et que nis core nus, quia quasit omnimusanis idesedit optam rat maio
es et pernati dollut volupta qui dersperit, utemostrum aut a vel iur? Ecatur? Quiae volore, siti odi vendipidebis consequatur aut ut fugit
vita suntistrum iur sincilitis dia quatur?

Bor si dolorat. Genihic aborem facerfe rsperum nis nimet aspero volorio conet dolo et volendam quamus inci corem. Nam, nobit, ut
BOdy/COﬂtCﬂt area eatibus animus cum con ea derum qui di autectae pellest par‘ume( molore eaquatur, tem quam qui omnis quos qui sim quis earum ea

ni aut aut prempelicia velitat ionsend itatur, temporem ad quia nobitiam il ipsunt apita doluptatur siti dolupti undignam, alist, namus et,
officiis nimi, que nos autenih icius, ipitatis aut alitati oditis nient istions erumquo quis voluptaquid quunt haria et audae rest optatur alique
dolor re, sumquid ucipide llabo. Sum fugitas eum ipsuntota quate ipsum as autempe ligent qui ditatis nus, odi dolecta speliae rorrumqui
dite sint officta tatempore ommo tem rentio conecup tistibu

SUBHEADLINE ONE MUNDO 12 PT GREEN.

Im aut laborro rrovid quam, testibus esedis non expellaccae cone et que nis core nus, quia quasit omnimusanis idesedit optam rat maio
es et pernati dollut volupta qui dersperit, utemostrum aut a vel iur? Ecatur? Quiae volore, siti odi vendipidebis consequatur aut ut fugit
vita suntistrum iur sincilitis dia quatur?

[ [ ]in]c-| o EEENEREEE

Disclaimer | globalsouthafrica.com | Contact Us

Footer

67
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FACEBOOK ELEMENTS

Post formats

When designing content for social media,
ensure that each post is designed according to
the platform it will appear on.

You may not use a Facebook post on LinkedIn

for example, the image will be cropped and
this will affect readability, with identities and
text being cut off.

Shown here are examples of how the post
content for a Facebook post image and a
Facebook cover image.

Social media post formats

080 X 1080 px

828 X513 px

: -
D SWEET

Facebook ‘post’ image Facebook ‘cover’image

Remember! The placement of the text is very flexible. Depending on the message and amount of text
the copy can move up and down in order to accommodate the image/background.

GLOBAL SOUTH AFRICAN NETWORK CORPORATE IDENTITY GUIDELINES | VISUAL LANGUAGE | JULY 2020
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FACEBOOK ELEMENTS

to upload an image to determine
how much text is in your ad image. If the
proportion of text to image is too high, your
ads may not reach its full audience.

Please see the following tips:

+ If you need to include text in your image,
try using fewer words and/or reducing the
font size of your text. Keep in mind that
if your text is too small, it may be difficult
to read. Although, having fewer words are
more successful.

Make sure most of the text you
use is in the body text instead
of directly on the ad’s image.

Avoid spreading text all over
the image.

Note: Legal text, like “terms and
conditions” also count as an exception
(as it applies to the product in your ad).

Facebook examples

Most of the information needs to be in the body of the post, you are only selecting the shortest message as possible for the image.

(_,} Jasper's Market

We offer loeal produce from loeal farms, avalable freshly
grown. 520 in ary weckend for 205 off on il Fresh produ

ked and arganicly

eoday or check us cuk online. I's a grocery sore that's just

& Linn W Comment 4 Sharo

e Like Page

Qi Qis @15 mra st views -

asper's Markat

St in sy weskerd for 20% off an all fresh prodace. Visit Jisper's Market today
or check 15 out onling at wwew aspers-market com.

Qo Oud @1 sraatt views [l

& Liko W Commant 4 Share

ol Like Poge

Image text: OK

Your ad’s image contains little or no text.
This is the preferred image style.

Image text: Medium

Your ad’s reach may be

much lower

You may reach fewer people because
there’s too much text in the ad image. Ad
images with little or no text are preferred.
Consider changing your image before
placing your order.

@
South Africans Network

A SHORT AND SWEET

HEADLINE.

#hashtaghere

-

-

(B, Jasper's Market

St In any weekers for 20% off an all fresh procace. Visk Jasper's Market today
o check 13 out anfine at www jaspers-market com. It's a grocery store that's juita
lirthe different.

e Lika Poge | |

Otk Qi @ rta

i Liks ™ Comment 4 Sharn

C.} Jasper’s Market s Like Page
Tl Coormored- @

Visit jasper's Market today or check s out orfine at wnw aspers-market.com

20% OFF PRODUCE]
'This Weekend.:

L e ot ]

Oua Qe 15

iy Line % Comment # Share

']
<

Image text: Low

Your ad’s reach may be
slightly lower

You may reach fewer people because
there’s too much text in the ad image. Ad
images with little or no text are
preferred. Consider changing your image
before placing your order.

Image text: High
Your ad may not run

You may not reach your audience
because there’s too much text in the ad
image. Ad images with little or no text are
preferred. Unless you qualify for an
exception, change your image before
placing your order.

A SHORT
AND SWEET
HEADLINE.
. #hashtaghere ;.Gml:%mﬁmlrzw
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TWITTER ELEMENTS

Profile photo: 400 X 400 px (circle)
Displays at 200 X 200 px

Maximum file size 100 kb

Png, Jpg or Gif

Header photo: 1 500 X 500 px
Maximum file size 10 mb
Png, Jpg or Gif

In stream photo
440 X 220 px

Minimum to appear expanded
440X 220 px

Maximum to appear expanded
1024 X 512 px

Appears in stream collapsed at
X 253 px

Maximum file size 5 mb for photos an
for animated Gifs

Twitter Business page

o] Home [\ Notifications

Global South African Network
@globalsouthafrica

Global South African Network
Alit maximi, cus ma non eium
culpa comnim ium resto voloritat
faceptatium eum ullum la aut
minvendit et lieumdoluptatur?
© South Africa

& nedbank.co.za

Joined August 2011

2 3 Followers you know

H i

[ 7,640 Photos and videos

9 Messages L") nedbank

A B

Tweets Following  Followers Likes Lists

96.7K 535 89.7K 2,330 1

Tweets Tweets & replies Media
¥ Pinned Tweet
Global South African Network Alit maximi, cus ma non eium

culpa comnim ium resto voloritat faceptatium eum ullum la aut aut
apitisi quam con nam aut aut minvendit et lieumdoluptatur?

A SHORT AND SWEET

HEADLINE.
#hashtaghere

Q1 0 2 Q= &

culpa comnim ium resto voloritat faceptatium eum ullum la aut aut
W apitisi quam con nam aut aut minvendit et lieumdoluptatur?

@ Global South African Network Alit maximi, cus ma non eium

AND SWEET

Who to follow - Refresn - view all

D o 80 @ @AIwaleed_T...
NEIL ANDREWS & @Neil...
¥

WWFNedbankGreenTrus. .

0.

22 Find people you know

Trends for you - change

#LoveMyFNBApp
Seamless license disc renewal on the
FNB App with nav»Car

Promoted by FNB South Africa

#stjohnscollege

#BCWYWF
15.6K Tweets

#GIIC2017
1,832 Tweets

Anoj Singh
2,398 Twests

#MandelaMonth
#2017moneyexpo
#PtaCleanUp

#amaBTownHall
2,541 Twests.

#OpenStJohns

©2017 Twitter About Help Center Terms
Privacy policy Cookies Ads info
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TWITTER ELEMENTS

Twitter header image

The header images recommended
dimensions are T 500 X 500 px.

For the latest online guidelines please

When creating artwork for use in
the header photo area on our Twitter pages,
keep in mind the following:

Do not add identities to the cover photo as

the identity features in the profile image area.

Steer away from adding text to images as this
can be cropped behind the identity (profile
image) when viewed on smaller devices/
screens.

Twitter Business page

[

£00 px
U0 px

@Home L Notfoations () Messages v

DO NQOTLUT

Tweets  Folowing  Followers  Likes  Lists
1

967K 535 897K 2,330

Tweets  Tweets &replies  Media

Global South African Network

um |
minvendit et ieumdolup
© Soutn Afrca
& nedvaniccoza

() Joined August 2011

e a

2 3 Followsrs you know

¥ fp

97,640 Photos and videos

A SHORT AND SWEET
HEADLINE.
#hashtaghere

necbanc

AND SWEET

K )

Who to follow - Refesn - Vewal

b0y 41510 GAMalesd T,
L (& rotow) @ Promotea
NEIL ANDREWS & @Nell..
& Folow,

WWFNedbankGreenTrus
(& Fotow

28 Find peosle you know,

Trends for you - crange
#LoveMyFNBAPp.

Seamiess license disc renewal on the
FNB App with navsCar

B Promoted by NS South Aica
#stiohnscollege

HBOWYWF
156 Tweets

#GlIC2017
Anoj Singh

2308 Twests
#MandelaMonth
#2017moneyexpo
#PtaCleanUp

#amaBTownHall
2541 Twests

#OpenStiohns

©2017 Twiter About Help Gentr Terms.
Pivacy polcy Cookdes Adsnfo
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EVENT BRANDING

Pull up banners
Teardrop banners
Telescopic banners
Media banners
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PULL-UP BANNERS

There are various scenarios in which our
branding collateral may be used at events.
The different environments in which the
identity will need to be seen will influence
the way in which it is incorporated into
the collateral. Therefore, it is important to
determine in advance what the conditions
and demands should be.

Where the branding needs to be visible from
a distance the identity should be used at the
maximum size for maximum visibility.

Pull-up banners

GL{ AL GLL AL

South Africans Network South Africans Network

When GSA-branded collateral is used at an event where it has to be visible from a distance,

the GSA identity should be used at the maximum identity size for maximum visibility.

The website address should be removed to create more space for the identity to be maximised.
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CORPORATE Teardrop banners
IDENTITY
GUIDELINES

EVENT a_ '
TEARDROP BANNERS v
Q

. o
1. The logo place in between i & ,$
the two horizontal guides and must be the .&I

maximum size possible. Please take into V ‘é
account the minimum clear space. ( : :




Telescopic banners

CORPORATE
IDENTITY.
GUIDELINES

EVENT BR.

TELESCOPIC BANNERS MOTHER
BRAND

Here we show the typical GSA grid and layout
for telescopic banners.

Option A and B

Use the primary identity and the vertical
maximum-impact identity on telescopic
banners that are placed far from the audience/
viewers to ensure maximum-impact and
visibility.

OptionCand D

Use the primary identity only on telescopic
banners that are placed far from the audience/
viewers to ensure maximum-impact and
visibility.

South Africans Network

Option B

)0 x 650 mm

AL GIY, AL

South Africans Network

GLE

South Africans Network

Option C

)0 x 650 mm

GLY, AL GILO AL GLS AL

South Africans Network South Africans Network

South Africans Network

Option D

)0 X 65(

GL{, AL GLE AL GIS AL GLS AL

South Africans Network

) mm

South Africans Network South Africans Network

South Africans Network

GLY, AL GILC AL

South Africans Network

South Africans Network

South Africans Network

GL,, AL GLS AL GLS AL

South Africans Network




CORPORATE
IDENTITY:
GUIDELINES

EVENT BR.

MEDIA BANNERS

Here we show the typical GSA
grid and layout for media banners.
The layout is based on a 24-column grid.

1. The primary identity and cobrand identities
are placed at 2 columns
wide each.
2. Must have a website address
in Mundo Sans Medium
and lower case. Remember to use
the correct website address nfor
your country.
3. Country descriptor to be added if there is no
product descriptor.

Use the primary identity on media banners that
are placed far from the audience/viewers to
ensure maximum-impact and visibility.

No outline boxes are allowed around
any identity on media banners.

Media banners

GLC Al

South Africans Networ

GLC AL

South Africans Network

GLC AL

South Africans Network
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Inspiring new ways

>

Inspiring new ways

GLO AL

South Africans Network

GLO AL

South Africans Network

i

Inspiring new ways

i

Inspiring new ways

i

Inspiring new ways

GLC Al

South Africans Networ

GLC AL

South Africans Network

GLC AL

South Africans Network

>

Inspiring new ways

>

Inspiring new ways

GL( AL

South Africans Network

GL( AL

South Africans Network

i

Inspiring new ways

>

Inspiring new ways

>

Inspiring new ways

GL( Al

South Africans Netwoi

GL( AL

South Africans Network

GL( AL

South Africans Network

Inspiring new ways

>

Inspiring new ways
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PROMOTIONAL
MATERIAL

Bags

Lanyards & USB
Caps

T-Shirt & Polo shirt
Umbrellas

Name Tag

Golf balls & Towl
Note pads & pen
Mug




Backpacks

BACKPACKS & LAPTOP BAGS

For backpacks & laptop bags the identity,
secondary and highlight colours could be
used to create bespoke backpacks.

The identity can either be printed

or embroided onto the backpacks
or laptop bags.

Laptop bags

G V’*B

South Africans Network

GLG AL

| south Africans Network
i

G @B L

South Africans Network
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LANYARD & USB STICK

Use the primary identity and horizontal
maximum-impact identity on the lanyards.

Lanyard & USB stick

South Africans Network

G ¢

- GLOGEAL 7 !

South Africans Network i

¢

GL{ AL

South Africans Network
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Peak caps

PEAK CAPS, FOAM PEAKS, AND
CAPS

The identity can be embroidered, stitched or Foam peaks
printed onto the cap.

South Africans Network

South Africans Network

Caps

GLOBAL SOUTH AFRICAN NETWORK CORPORATE IDENTITY GUIDELINES | VISUAL LANGUAGE | JULY 2020 80



IDENTITY
GUIDELINES

PROMOTIONAL
ITEMS '

T-SHIRTS & POLO SHIRT

T-shirts and Polo shirts can be produced in
yellow, white, black and any of the secondary
colours. The identity can be applied on the
front.

T-shirts

S

Polo shirts

AL SOUTH AFRICAN NETWORK CORPORATE IDEN

JULY 2020

81



UMBRELLAS

Umbrellas are used to promote

our identity at events and shows.
Secondary colours used to create bespoke
umbrellas.

Umbrellas

GLOBAL SOUTH AFRICAN NETWORK CORPORATE IDENTITY GUIDELINES |

VISUAL LANGUAGE | JULY 2020 82



LUGGAGE TAGS

The Logo should be either be embossed
into leather, engraved or printed.
Secondary colours used to create bespoke
luggage tags.

Luggage tags

GLOBAL SOUTH AFRICAN NE

WORK CORPORATE IDENTITY GUIDELINES | VISUAL LANGUAGE | JULY 2
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GOLF TOWLS & GOLF BALLS

The GSA logo is used and placed on the front
bottom left of the
item where it is most visible.

Because of the size of the golf ball, the

minimum logo size that can be used
33 mm wide.

Golf towls & golf balls

GLOCAL
& South Africans Network

GLL AL

South Africans Network

GLCBAL

South Africans Network

GLE AL

South Africans Network
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A4 & A5 NOTEPADS & PENS

GSA yellow or use secondary colours and to
create bespoke covers.

Note pad covers & Pens

GL{ AL

South Africans Network

GL{ AL

South Africans Network

GLOBAL SOUTH Af

CAN NETWORK CORP!

EIDEN
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For mugs, use the logo, on white or use
secondary colours to create bespoke mugs.

GLOBAL SOUTH AFRICAN NETWORK CORPORATE IDENTITY GUIDELINES | VISUAL LANGUAGE | JULY




ADVERTISING




CORPORATH
IDENTITY
GUIDELINE

ADVERTISING

TYPOGRAPHY GUIDELINES

Punctuation

Using the correct punctuation helps

to get the right message across. There are two
typography styles - headline applications and
title applications.

. Headline should have punctuation unless it
is 3 or less words.

2. Titles should be 3 words or less
and won't have punctuation.

. All'lists end with punctuation
after each listed item.

Consider the effectiveness and consistency of
punctuation. If a sentence needs a comma, it
should have a full stop at the end.

Headline applications

HEADLINE GOES
IN THIS AREA.

SUBHEADLINE GOES HERE NOT LONG.

HEADLINE GOES
IN THIS AREA.

SUBHEADLINE GOES HERE NOT LONG.

Service Descriptor [orem ipsum dolor sit amet, per aliquam vulputate. Velit integer et lorem suscipit
lorem dui, posuere pede condimentum dolor elit elit faucibus, egestas tristique, felis felis tellus in amet
dictum. Visit Global South African Network,

call 0860 555 111 or visit globalsouthafrica.com.

Title application

TITLE HERE

SUBHEADLINE GOES HERE NOT LONG.

List application

Lorem ipsum dolor sit amet.

Per aliqguam vulputate.

Velit integer et lorem suscipit lorem dui.
posuere pede condimentum dolor.

Headline

Punctuation

Subheadline

Punctuation

He

Punctuation

adline

Subheadline

Punctuation

Descriptors in text

Title case
Punctuation
Descriptor
Sentence case

No punctuation

Title (3 words or less)

No punctuatior
Subheadline
Punctuation
List

No bullets

Punctuation




A4 Generic print

IDENTITY '§
GUIDELINE

ADVERTISING

A4 PRINT ADVERTISING

Generic Print

The GSA brand is African, vibrant and
energetic, which is why we use full-colour
images on our advertising. Always make sure
that the copy is legible. If needed, adapt the
image in photoshop to help with contrast.
Avoid darkening images with gradients.

D HERE,
D LINES.

RUN|OVER TW

GLS, AL

‘glohal;oueha ricansicum iSoul‘h Afﬂicans Network




Print grid options Co-Branding

Co-Branding with BSA and

Co-Branding with BSA other brands

PRINT GRID OPTIONS

Print

The GSA brand is African, vibrant and

energetic, which is why we use full-colour

images on our advertising. Always make sure -~ ‘

that the copy is legible. If needed, adapt the HEADLINE GOES IN H E‘i‘DLIN
THIS AREA. THIS ARE

image in photoshop to help with contrast.
‘ o ‘ i SUBHEADLINE GOES HERE NOT|LONG SUBHEADLINE GOES HERE NOT|LONG,
Avoid darkening images with gradients.

GOES IN HEADLINE GOES
HIS A

SUBHEADLINE GOES HERE NOT|LONG

> m
Z
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-
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o
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'South Africans Network
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A4 Generic print Co-Branding

CORPORATH
IDENTITY
GUIDELINE

ADVERTISING

A4 PRINT CO-BRANDING

When the Global South Africans Network logo
and the Brand South Africa logo appear on
the same communication, the logos will be
seperated by the width of the Earth Symbol
from the GSA logo, and will line up at the
bottom and top with each other to reach the
balance between the logos.

See Co-branding section from page 6 - 9
of Cl manual.

TITLE OF HEADLINE
SUBT;ITLE INEi’OG SUBTITLE LINE TO GO HERE,
MAY RUN OVER TWO LINES.

IMAY RUN (OVER TW(

GIC AL EBS GLC AL

globalsouthafricans.cam South Africans Network globalsouthafricans.com South Africans Network —




IDENTITY ¥

GUIDELINE *

ADVERTISING /

4

PRINT GRID OPTIONS

Print

The GSA brand is African, vibrant and
energetic, which is why we use full-colour
images on our advertising. Always make sure
that the copy is legible. If needed, adapt the
image in photoshop to help with contrast.
Avoid darkening images with gradients.

Typography Print grid options

HEADLINE GOES IN
THIS AREA.

SUBHEADLINE GOES HERE NOT LONG.

orem ipsum dolor sit amet, peulputate. Velit integer et lorem suscipit lorem
osuere pede condimentum dolor elit elit faucibus, egestas tristique,
is.

rem
i, p
is felis tellus in amet dictum.

L

dui
fell
C

GO AL B>

Inspiring new ways

South Africans Network

HEADLINE GOES IN
THIS AREA.

SUBHEADLINE GOES HERE NOT LONG.

Lorem ipsum dolor sit amet, peulputate. Velit integer et lorem suscipit lorem dui, posuere
pede condimentum dolor elit elit faucibus, egestas tristique, felis felis tellus in amet dictum.
call or visit i m

South Africans Network




PRINT GRID OPTIONS

Print

The GSA brand is African, vibrant and
energetic, which is why we use full-colour
images on our advertising. Always make sure
that the copy is legible. If needed, adapt the
image in photoshop to help with contrast.
Avoid darkening images with gradients.

Print grid options

HEADLINE GOES IN
THIS AREA.

SUBHEADLINE GOES HERE NOT LONG.

Lorem ipsum dolor sit amet, peulputate. Velit integer et lorem suscipit lorem
dui, posuere pede condimentum dolor elit elit faucibus, egestas tristique,
felis felis tellus in amet dictum.

Lorem ipsum dolor sit amet, peulputate. Velit integer et lorem suscipit lorem
dui, posuere pede condimentum dolor elit elit faucibus, egestas tristique,
felis felis tellus in amet dictum.

Lorem ipsum dolor sit amet, peulputate. Velit integer et lorem suscipit lorem
dui, posuere pede condimentum dolor elit elit faucibus, egestas tristique,
felis felis tellus in amet dictum.

Lorem ipsum dolor sit amet, peulputate. Velit integer et lorem suscipit lorem
dui, posuere pede condimentum dolor elit elit faucibus, egestas tristique,
felis felis tellus in amet dictum.

Lorem ipsum dolor sit amet, peulputate. Velit integer et lorem suscipit lorem

dui, posuere pede condimentum dolor elit elit faucibus, egestas tristique,
felis felis tellus in amet dictum.

C visit i m

GLS AL

South Africans Network

HEADLINE GOES IN
THIS AREA.

SUBHEADLINE GOES HERE NOT LONG.

Lorem ipsum dolor sit amet, peulputate. Velit integer et lorem suscipit lorem
dui, posuere pede condimentum dolor elit elit faucibus, egestas tristique,
felis felis tellus in amet dictum.

Call visit it com

z GLS AL ED>

South Africans Network Inspiring new ways




A4 print options

CORPORATg
IDENTITY 3
GUIDELINES¥?

ADVERTISING

HEADLINE GOES IN
THIS AREA.

SUBHEADLINE GOES HERE NOT LONG.

PRINT ADVERTISING

000 or visit globalsouthafricans.com

Generic Print

The GSA brand is African, vibrant and
energetic, which is why we use full-colour

HEADLINE GOES IN
THIS AREA.

SUBHEADLINE GOES HERE NOT LONG.

images on our advertising. Always make sure
that the copy is legible. If needed, adapt the
image in photoshop to help with contrast.
Avoid darkening images with gradients.

flis felis tellus in amet dictur.

flis felis tellus in amet dictu.

felis felis tellus in amet dictur.

aul
flis folis ellu in amet dictum.

a
fli felis ellus n amet dictum.

TITLE OF HEADLINE

all 0800 000 000 or vist lobalsouthafricans.com

SUBTITLE LINE TO GO HERE,
MAY RUN OVER TWO LINES.

R Gl AL GLC AL G AL

South Africans Network South Africans Network




CORPORATH
IDENTITY "3
GUIDELINES?

ADVERTISING

TYPE COLOUR
APPLICATION

When type is used with the yellow holding
shape, it must be black or white (if placed
over an image).

When we use colour copy, we only use the
secondary colours from our palette, and the
holding shape must be the same colour as
the copy.

The coloured type and different colour
holding shape is only applied if more than

60% of the advert is the primary colour
yellow, as seen in the examples.

A4 colour change options

HEADLINE
GOES IN
THIS AREA.

SUBHEADLINE GOES HERE
NOT LONG.

GLS AL

South Africans Network.

Incorrect type colour application

HEADLINE
GOES IN
THIS AREA.

SUBHEADLINE GOES HERE NOT
LONG.

HEADLINE
GOES IN

THIS AREA.

SUBHEADLINE GOES HERE
NOT LONG.

HEADLINE /28
GOESIN
THIS AREA}

SUBHEADLINE GOES HER A8
NOT LONG. g




CORPORA ?/ How to adapt the grid
IDENTITY 3

GUIDELINE -'

ADVERTISING /

{
¥

Example: 1 mx4m

BILLBOARD ADVERTISING

How to adapt the grid
. In the case of extreme sizes,
the white frame falls away.
. Add and subtract even-numbered columns
as needed.

Billboards extreme sizes
18mx6m

Tmx4m

Figure 1




BILLBOARD ADVERTISING

You have to determine the size of the logo

. No white frame.
. The logo size is determined
first. It is 4 columns wide and sits
at the bottom of the layout.
. The URL is placed at the
bottom left of the billboard..
. Headline: Mundo Sans Bold, all caps
including punctuation.

Placement of elements

Example: Tmx4m

° HEADLINE GOES IN THIS
AREA AND MAY RUN OVER.

o Visit globalsouthafrica.com

HEADLINE GOES IN THIS
AREA AND MAY RUN OVER.

Visit globalsouthafrica.com

GL{ AL

South Africans Network

o GLOEAL

South Africans Network

1



Placement of Images

HEADLINE GOES IN THIS
AREA AND MAY RUN OVER.

BILLBOARD ADVERTISING G L@ AL

South Africans Network

Visit globalsouthafrica.com

You have to determine the size of the logo
1. Generic billboard with no image O
2. Holding shape can move to create space for

S Vo gyt HEADLINE GOES IN THIS
AREA AND MAY RUN OVER.

Visit globalsouthafrica.col

GL{ AL

South Africans Network

HEADLINE GOES IN THIS
AREA AND MAY RUN OVER.

Visit globalsouthafrica.com

GL{ AL

South Africans Network




Co-branding on billboard

Example: Tmx4m

BILLBOARD ADVERTISING

i HEADLINE GOES IN THIS
When the Global South Africans Network logo AREA AND MAY RUN OVERO

and the Brand South Africa logo appear on ©  Visitglobalsouthafrica.com

the same communication, the logos will be -~

seperated by the width of the Earth Symbol 0 G L% AL W

from the GSA logo, and will line up at the . % -
. South Africans Network Inspiring new ways

bottom and top with each other to reach the

balance between the logos.

See Co-branding section from page
6 - 9 of Cl manual.

HEADLINE GOES IN THIS
AREA AND MAY RUN OVER.

Visit globalsouthafrica.com

7 GLL AL B

Al South Africans Network Inspiring new ways




How to adapt the grid?

STREET POLE ADVERTISING

Street pole posters golden rule is based
on a 16-column grid rule.

1. The white frame is 1/24th all around and
allows for our communication to stand out
from the clutter, highlighting images and
content.

2. The logo size is determined first. It is 8
columns wide and sits at the bottom of
the layout.

South AfricTns

Network

1



Placement of elements

IDENTITY 8
GUIDELINES?

ADVERTISING

STREET POLE ADVERTISING

B HEADLINE
GOES IN :
THIS AREA.

Street pole posters golden rule
is based on a 16-column grid rule.

Street pole posters sizes:
1605 mmx 1110 mm
1800 mm x 1250 mm

T I == < i
r o M
e |. 4 .l
- & | |
0y . a a . » .
g 1S~ O R
: eyt g
wy g -
4 -

South Africamw;. Network

1605mmx1110 mm

]
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STREET POLE ADVERTISING

You have to determine the size of the logos

1.

2

White frame.

The logo size is determined

first. It is 8 columns wide and sits
at the bottom of the layout.

. Headline: Mundo Sans Bold, all caps

including punctuation.

When the Global South Africans Network
logo and the Brand South Africa logo appear
on the same communication, the logos

will be seperated by the width of the Earth
Symbol from the GSA logo, and will line up at
the bottom and top with each other to reach
the balance between the logos.

See Co-branding section from page 6 - 9

of CI manual.

Co-branding

Sou

Network
|

Inspiring ne




CORPORA
IDENTITY
GUIDELINE

ADVERTISING

A2 GENERIC POSTER

Generic Print

The GSA brand is African, vibrant and
energetic, which is why we use

full-colour images on our advertising. Always
make sure that the copy is legible. If needed,
adapt the image in photoshop to help with
contrast. Avoid darkening images with
gradients.

A2 Generic poster

HEADLINE
GOES IN
THIS AREA.

SUBHEADLINE GOES HERE NOT
LONG.

Lorem ipsum dolor sit amet, peulputate.
Velitinteger et lorem suscipit lorem dui,

posuere pede condimentum dolor elit elit
faucibus, egestas tristique, felis felis tellus

in amet dictum. Call 0800 000 000 or visit
globalsouthafricans.com

4
GL{ AL

South Africans Network

HEADLINE GOES IN
THIS AREA.

SUBHEADLINE GOES HERE NOT LONG.

Lorem ipsum dolor sit amet, peulputate. Velit integer et lorem suscipit lorem
dui, posuere pede condimentum dolor elit elit faucibus, egestas tristique,
felis felis tellus in amet dictum.

Lorem ipsum dolor sit amet, peulputate. Velit integer et lorem suscipit lorem
dui, posuere pede condimentum dolor elit elit faucibus, egestas tristique,
felis felis tellus in amet dictum.

Lorem ipsum dolor sit amet, peulputate. Velit integer et lorem suscipit lorem
dui, posuere pede condimentum dolor elit elit faucibus, egestas tristique,
felis felis tellus in amet dictum.

Lorem ipsum dolor sit amet, peulputate. Velit integer et lorem suscipit lorem
dui, posuere pede condimentum dolor elit elit faucibus, egestas tristique,
felis felis tellus in amet dictum.

Lorem ipsum dolor sit amet, peulputate. Velit integer et lorem suscipit lorem

dui, posuere pede condimentum dolor elit elit faucibus, egestas tristique,
felis felis tellus in amet dictum.

call visit

GLL AL

South Africans Network
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A2 POSTER
COLOUR OPTIONS

When type is used with the yellow holding
shape, it must be black or white (if placed
over an image).

When we use colour copy, we only use the
secondary colours from our palette, and the
holding shape must be the same colour as
the copy.

The coloured type and different colour
holding shape is only applied if more than

60% of the advert is the primary colour

yellow, as seen in the examples.

A2 Colour options

HEADLINE 4 N

GOES IN
THIS AREA &

SUBHEADLINE GOES HE
NOT LONG.

Lorem ipsum dolor sit amet, peulputate.

HEADLINE
GOES IN
THIS AREA.

SUBHEADLINE GOES HERE
NOT LONG.




A2 POSTER
CO-BRANDING

When the Global South Africans Network logo
and the Brand South Africa logo appear on
the same communication, the logos will be
seperated by the width of the Earth Symbol
from the GSA logo, and will line up at the
bottom and top with each other to reach the
balance between the logos.

See Co-branding section from page
6 - 9 of Cl manual.

A2 Co-branding

HEADLINE GOES IN
THIS AREA.

SUBHEADLINE GOES HERE NOT LONG.

Lorem ipsum dolor sit amet, peulputate. Velit integer et lorem suscipit lorem
dui, posuere pede condimentum dolor elit elit faucibus, egestas tristique,
felis felis tellus in amet dictum.

call visit i m

GL{ AL B>

South Africans Network Inspiring new ways

HEADLINE GOES IN
THIS AREA.

SUBHEADLINE GOES HERE NOT LONG.

Lorem ipsum dolor sit amet, peulputate. Velit integer et lorem suscipit lorem
dui, posuere pede condimentum dolor elit elit faucibus, egestas tristique,
felis felis tellus in amet dictum.

call or visit i m

7 GLC AL BEZ>>

ERCA South Africans Network Inspiring new ways
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